13. {a) Explain the need of Public Relations in

marketing. {Bcoas‘gl{) (2203‘31{)
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Or

(b)  Distinguish between personal selling and
direct marketing.

:&é?jﬁé} E:J.J&{:&u HoBoian Lf}&,si E-J‘Ebﬂﬁgﬁ Edﬂé
Bgren 2207

Second Year — Third Semester
Part IT — Commerce
Paper I1l — MARKETING
Time : Three hours Maximum : 75 marks
SECTION A — (5 = 5 = 25 marks)
Answer any FIVE of the following questions.
1. Write about wants impact on marketing.
5r0),eloh D §'85e [Derdo KoBod Eratunm.
2. Write a short note on marketing Environment.
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3. Write the need of analyzing alternatives,
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4. Write about Buying Behaviour.
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Write any five uses of Packaging.
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Write about product mix.
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Write the impact of price on consumer behaviour

in brief.
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Write about Advertising.
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SECTION B — (5 = 10 = 50 marks)

Answer ALL guestions.

(a)  Write a detailed note on marketing mix.
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Or

(b)  Explain the interrelationship between place
and promotion in marketing.
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Explain the factors influence market
segmentation.
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Explain various steps involved in buving
process,
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Fxplain various points to be consider while
launching new product.
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Explain various components of Branding.
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Fxplain the determinants of Price.
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Explain various pricing strategies.
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